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October 18, 1994

Hr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, N.W.
Washington, D.C. 20554

RE: CC Docket No. 94-1

DOCKET ~iLE COpy ORIGINAL

Today, Mike O'Brien, Bell Atlantic-External Affairs, and I met
with Dan Grosh and Alex Belifante of the Tariff Division of
the Common Carrier Bureau, to discuss the attached, as in
pertains to the aforementioned proceeding.

Please include this letter and the attachments into this
record as appropriate.

Sincerely,

Attachments

CC: D. Grosh
A. Belifante
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Interexchanqe Basket
o Interexchange Services that are competitive should be

removed from price regulation today
Interstate InterLATA
Interstate IntraLATA
Operator and Directory Assistance for Interstate
InterLATA and IntraLATA
These competitive services represent 95% of the IX
basket

o

o

o

Rational for Removal from Price Regulation
Competitors are not sUbject to earnings monitoring
Commission has recognized that these services are
the same as offered by AT&T, MCI, Sprint, and other
interexchange carriers
Marketplace has already established a price ceiling
(API is below the PCI)

Interstate InterLATA Services (Corridor)
Nondominant carrier for these services
Prices are below AT&T
Customers currently bypass Bell Atlantic for
Corridor and IntraLATA services
Represents 41% of Bell Atlantic's IX basket

Interstate IntraLATA Services
All customers have the option of using AT&T, MCI,
Sprint or one of more than 40 other IXC competitors
Business customers use

Dedicated Special Access Services
PBXs programmed to dial automatically an IXC

Residential customers and small businesses use
Automatic Dialers
Speed Calling

Toll Plans
Represents 48% of Bell Atlantic's IX basket

o Bell Atlantic is unique in the amount of IX competition
it faces today

Bell Atlantic's IX basket revenues are more than
35% of the total Price Cap LECs IX basket revenues

Other Considerations
o Other Competitive Data



Cable Operators
Plan Big~tlay
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THIS AD ALSO APPEARED IN TH~ STAR-LEDGER ON JULY 2nd AND JULY 5th.
IT ALSO APPEARED IN THE JULY 5th EDITIONS OF THE JERSEY JOURNAL AND
THE HACKENSACK RECORD.
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Intemational
_ Video

$ ,'18 nlillion

JntdCom (;roup is actively exploiting

d1C'..'iC - ar Id other !narket opportunities

through ils Telecom Services and Satellite

Services IJlles of husi ness.

integration seIVices growth and increasing

globalization ofcommwlications.

The local telephone exchange market in the

U.S. represents an $88.4 billio'n opportunity,

about one-and-a-half times the size of the

long-distance market according to 1992

Federal Communications Commission figures

(see chart). This monopoly market of the

Regional Bell Operating Companies and GTE
is now being opened to competition by regula­

tors and market demand.

In particular, CAP industry revenues are

expected to grow from approximarely $200

million in ]993 to mort' than $1.5 billion in

1997, according to industJy projections.

Systems l!1tegration services provided by

CAPs grew 52 l).'iJ in ]()9.J over the previous

year to approximately $100 million, with

20% annual gr-ovvth projected over the next

several ytars, according 10 indLlStJy reports.

!\nd the u.s. market for fixed satellite

telecornmuniciliom services is approximately

$1.6 billion, including $782 million for domes­

tjc video services, $58 111l11ion for domestic

voice and data services, $218 for intemauonal

video services, ;md $542 million for mtema­

tional voice and data selVlces (199.'1 figures, see

chan). Mobile satellite telecommunications

services represenr another $245 million market

opportuniry (1 (J9.J figures)

Over the ncxt 10 years, some indusuyobservers

predict that emerging competition limn

companic's such as ImelCom \vill capnrre up to

35% of the local exchange market, repeating

the historical example of the long-distance

market once dominated by AT&T.
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